
 

 

 

 

 

 

 

 

Dia 17 di December a 

tuma lugar e tradicional 
almuerzo di hubileo. E 
aña aki esaki a ser teni na 
Blossom’s Restaurant na 
Westin Resort. Esnan cu 
a cumpli 5 aña di servicio 
ta: Andy Berkel (BOD) y 
Ryan Rodgers (BOD). A 
cumpli 10 aña di servicio: 
Julisca Sambo (BKH), 
Ligia Violenus (BKH), 
Mandy Vrolijk (BKH), 
Sulaika Croes (BKH), 
Elvira Dijkhoff (BOD), 
Deta Tromp (BCE), 
Aureen Maduro (BCE), 
Nando Bernabela (VTA) 
y Jean Wever (BTR). 
Marlin Erasmus (BKH) a 
cumpli 15 aña y Linda 
Wernet (BOD) a cumpli 
20 aña di servicio. Esnan  

 cu a celebra mas tanto aña 
di servicio ta Gertrude 
Sponsper (BSL), Catha-
rina Krozendijk (VHA) y 
Olympia Christiaans 
(VHA) kendenan a 
cumpli 30 aña cu Visser □ 

V ISSER CHRISTMAS PARTY 2008 

Den un Surfside Marina 

bunita decora a tuma 
lugar e Christmas Party di 
VHA ariba 12 di Decem-
ber. E fiesta tabatin como 
banda e grupo Tsunami. 
E cuminda tabata na agra-
do di un y tur y e bar ta-
bata bon surti. Tambe 

tabatin tremendo door-
prizes.  □                                                      
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         ENCUENTRO 

UN TIKI DI TUR 

COS 

• Encuentro ta yama 
bon bini na Caroline 
Feliciano, Hoofd 
Administratie nobo 
na VHA. 

• Visser Pharmacy a 
despedi di apotheker 
Carl Lew Jen Tai di 
Botica Trupiaal. Na 
mes momento ta 
yama bon bini na 
apotheker nobo 
Shantelle de Cuba.  

• Prepara bo stem pa 
bai apoya apotheker’s 
assistent Ryan Rod-
gers di BOD kende ta 
bai participa pa e 
eleccion di prins y 
pancho di Aruba su 
carnaval 55. Su pan-
cho yama Randolf 
Odor y lo parti t-
shirt comienzo di 
aña. 

• Pabien na e em-
pleadonan di varios 
botica cu a termina e 
curso di vitamina pre-
senta pa dr. Viana. 
Corda haci bon uso di 
boso conocemento. 

 

 
Almuerzo di Hubileo 2008 

Marina Tromp di BTR a 

keda eligi como 
empleado di segundo 
cuartal mientras cu Nuris 
Flanegin di BOD a sali 
empleado di tercer 
cuartal 2008. Masha 
pabien na ambos pa boso 
esfuerzo y dedicacion  □ 

 Empleadonan di 2do 

y di 3er cuartal 

Ganadornan di doorprizes 

Gillian, Ligia y su certificado 

Jean ricibiendo su certificado 
di dr. Richard Visser 



 Un di e tres boticanan di Visser 

Pharmacy na St. Maarten, esta 
Dutch Quarter Pharmacy a 
muda bai mas cerca di e capital 
Philipsburg. E botica aki tabata 
situa den e bario di Dutch Quar-
ter den centro di e isla. Su ubi-
cacion nobo den e bario di 
Over-the-pond ta trece mas 
cerca di e poblacion y na un sitio 
cu tin mas trafico. Dutch Quar-
ter Pharmacy ta den un edificio 
nobo cu un interior masha 
bunita di palo bruin. E apertura 
oficial di e botica aki a tuma 

lugar den combinacion cu e 
fiesta di Pasco pa e em-
pleadonan na St. Maarten 
ariba 13 di December  □    

Den luna di November y 

December Botica Oduber a 
pasa den un remodelacion pa 
asina haya e colornan nobo di 
Visser Pharmacy. E proyecto 
tabata dificil pa tur esnan en-
volvi, pero e resultadonan ta 
masha bunita mes □ 

UUUUn pabien ta bai na tur e 

coleganan cu ta cumpli aña 
den e lunanan di December 
y Januari. Nan ta: 

12/2 Diana Lewis, VHA 
12/3 Jenie Chirino, BKH 
12/6 Monica Vizhco, BSL 
12/7 Marina Tromp, BTR 
12/10 Rudy Richardson, VHA 
12/11 Julaica Maduro, VTA 
12/11 Marina Maduro, VTA 
12/15 Nando Bernabela, VTA 
12/15 Eric Curet, VTA 
12/16 Miriam Feliciana, BKH 

 ta bek na Aruba. E gusta yuda 
hende y su hobbynan ta cushina y 
baila musica latino. E diferencia 
di mas grandi den su trabou 
entre Aruba y Hulanda ta e falta 
di informacion cu tin cerca e 
patientnan y esaki e kier mehora. 
Shantelle su bestia di cas ta un 
pushi Hulandes masha grandi 
mes cu yama Mousy. E lema di 
Shantelle ta cu bo mester trata 
tur hende manera bo mes kier 
worde trata. Encuentro ta yama 
Shantelle bon bini na Visser y 
hopi exito den bo carera □ 

12/18 Ate Mulder, BCE 
12/19 Lisalotte Jacobs, BTR 
12/25 Myrurgia Thompson, BCE 
12/26 Gertrude Sponsper, BSL 
12/26 Mariska Farro, BKH 
12/31 Belona d’Aguiar, BSL 
1/2 Eddy Visser 
1/14 Ben van Kleef, BSL 
1/20 Marlon Santiago, VTA 
1/20 Marienne Winklaar, BOD 
1/24 Judith Thiel, BOD 
1/28 Rosalba Kock, VTA 

Idea? Pregunta? Comentario? 

info@visserpharma.com 

                        ANUNCIO 

BO TABATA SA??? 

2. Pone un budget y man-
tene bo mes na dje. 

3. Traha un lista di kico bo 
mester y pa ken. 

4. Compara prijs di difer-
ente tienda. 

5. Bai solamente cu e placa 
cu bo por afford di gasta. 

6. Warda e recibonan di bo 
compras. 

7. Conoce e reglanan pa 

cambio di producto. 

8. Warda tur kado bon na 
un caminda safe y corda 
usa nan despues di Pasco. 

9. Cumpra bo caarchinan di 
Pasco y papel di regalo pa 
e siguiente aña den des-
cuento despues di Pasco. 

10. Paga bo debenan rela-
ciona cu Pasco mas liher 
posibel den e aña nobo □ 

E temporada druk di shop pa 

Pasco ta den porta. Cayanan 
ta druk, tiendanan ta yen y 
esaki pa hopi hende ta bira un 
temporada di extra stress. Aki 
ta sigui 10 tips con pa reduci e 
stress asocia cu Christmas 
shopping:  

1. Cuminsa shop tempran y 
spreid e gastamento di 
placa. 
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Italiestraat 24 
Oranjestad, Aruba 

Tel: 583-5212 
Fax: 583-8290 

info@visserpharma.com 
www.visserholding.com 

Our Vision: 

To be the best service 

oriented healthcare 

provider, creating inno-

vative wellness solu-

tions for tomorrow 

with talented, caring 

people. 

Conoce bo coleganan… 

Shantelle de Cuba ta e Apo-

theker nobo na Botica Tru- 

piaal. E la caba di studia na 
Oosterbeek, Hulanda 2 aña y 
mei pasa y  a traha tambe 
eynan. Shantelle ta contento di 

Dutch Quarter pharmacy 

na St. Maarten a muda 

Remodelacion di 

Botica Oduber  

Dutch Quarter Pharmacy 
nobo, su adres ta A.T. Il-

lidge Road 70. 



This story can fit 150-200 
words. 

One benefit of using your 
newsletter as a promotional 
tool is that you can reuse con-
tent from other marketing 
materials, such as press re-
leases, market studies, and 
reports. 

While your main goal of dis-
tributing a newsletter might 
be to sell your product or 
service, the key to a success-
ful newsletter is making it 

useful to your readers. 

A great way to add useful 
content to your newsletter is 
to develop and write your 
own articles, or include a 
calendar of upcoming events 
or a special offer that pro-
motes a new product. 

You can also research articles 
or find “filler” articles by ac-
cessing the World Wide 
Web. You can write about a 
variety of topics but try to 
keep your articles short. 

Much of the content you put 
in your newsletter can also be 
used for your Web site. Mi-
crosoft Publisher offers a sim-
ple way to convert your 
newsletter to a Web publica-
tion. So, when you’re fin-
ished writing your newslet-
ter, convert it to a Web site 
and post it. 

Microsoft Publisher includes 
thousands of clip art images 
from which you can choose 
and import into your newslet-
ter. There are also several 
tools you can use to draw 
shapes and symbols. 

Once you have chosen an 
image, place it close to the 
article. Be sure to place the 
caption of the image near the 

This story can fit 75-125 
words. 

Selecting pictures or graphics 
is an important part of adding 
content to your newsletter. 

Think about your article and 
ask yourself if the picture 
supports or enhances the mes-
sage you’re trying to convey. 
Avoid selecting images that 
appear to be out of context. 

image. 

INSIDE STORY HEADLINE 

INSIDE STORY HEADLINE 

INSIDE STORY HEADLINE 

If the newsletter is distributed 
internally, you might com-
ment upon new procedures 
or improvements to the busi-
ness. Sales figures or earnings 
will show how your business 
is growing. 

Some newsletters include a 
column that is updated every 
issue, for instance, an advice 
column, a book review, a 
letter from the president, or 

an editorial. You can also 
profile new employees or top 
customers or vendors. 

This story can fit 100-150 
words. 

The subject matter that ap-
pears in newsletters is virtu-
ally endless. You can include 
stories that focus on current 
technologies or innovations in 
your field. 

You may also want to note 
business or economic trends, 
or make predictions for your 
customers or clients. 

“TO CATCH THE 

READER 'S 

ATTENTION ,  

PLACE AN 

INTERESTING 

SENTENCE OR 

QUOTE FROM 

THE STORY 

HERE . ” 
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Caption describing pic-
ture or graphic. 

Caption describing 
picture or graphic. 



This would be a good place to insert a short paragraph about your organization. It 
might include the purpose of the organization, its mission, founding date, and a brief 
history. You could also include a brief list of the types of products, services, or pro-
grams your organization offers, the geographic area covered (for example, western 
U.S. or European markets), and a profile of the types of customers or members 

served.  

It would also be useful to include a contact name for readers who want more infor-
mation about the organization. 

Italiestraat 24 
Oranjestad, Aruba 

Tel: 583-5212 
Fax: 583-8290 

info@visserpharma.com 

V ISSER HOLDING ARUBA N.V. 

your newsletter a personal 
touch. If your organization is 
small, you may want to list 
the names of all employees. 

If you have any prices of 
standard products or ser-
vices, you can include a list-
ing of those here. You may 
want to refer your readers to 
any other forms of communi-
cation that you’ve created for 
your organization. 

You can also use this space to 
remind readers to mark their 
calendars for a regular event, 
such as a breakfast meeting 
for vendors every third Tues-
day of the month, or a bian-
nual charity auction. 

If space is available, this is a 

This story can fit 175-225 
words. 

If your newsletter is folded 
and mailed, this story will 
appear on the back. So, it’s a 
good idea to make it easy to 
read at a glance. 

A question and answer ses-
sion is a good way to quickly 
capture the attention of read-
ers. You can either compile 
questions that you’ve re-
ceived since the last edition 
or you can summarize some 
generic questions that are 
frequently asked about your 
organization. 

A listing of names and titles 
of managers in your organi-
zation is a good way to give 

good place to insert a clip art 
image or some other graphic. 

BACK PAGE STORY HEADLINE 

NOS TA CUIDA BO SALUD. 

Caption describing picture 
or graphic. 


